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The World's Leading Grade Control Technology, Optimized For Your Cat® Machine

Cat* AccuGrade™ Grade Control Systems are 100% enginearad, testad and optimized on
Cat machinas for the highest performance possible. You won't find that level of integration
anywhere slse,

Adding AccuGrade systems to your new or existing Cat machines will give you all the
proven productivity benefits of grade control technolagy. All you need to do is select
the right technolagy option,

See your Cat or SITECH dealer today to get started.

www.cat.com/AccuGrade
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Volkswagen Turbo Diesel Injection.

ess fuel consumption with added engine power.
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